
 

 

2020 Virtual Camp Brave Eagle 

2020 hasn’t exactly gone as planned for Hemophilia of Indiana (HoII) and the world 

as a whole! However, HoII continues its mission of being dedicated to empowering 

the bleeding disorders community through education and support, while advocating 

access to quality care and product safety.   Due to the current COVID-19 pandemic, 

the 2020 Camp Brave Eagle had to be cancelled and a Virtual Camp was created in 

its place! Led by HoII’s Community  Outreach Coordinator, Angel DiRuzza, a new 

virtual agenda was created. Angel put together a detailed activity booklet with 

scheduled activities and themes for each day for campers to participate in at home.  

The scheduled activities and theme days were based off of what the campers would 

of participated in at live camp.  The campers also participated in nightly web calls 

that allowed them to discuss the day’s activities, bleeding disorder education, and 

best of all interact with their fellow campers!  The scheduled activities included mak-

ing friendship bracelets, sports, make your own obstacle course, a scavenger hunt, 

and making s’mores!  Fun was had by all that participated and the new campers are 

even more excited to attend the 2021 Camp Brave Eagle!  A huge thank you to all 

of our sponsors and donors that help make it possible to hold the 2020 Virtual 

Camp Brave Eagle! 
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Just because the 2020 Virtual Camp Brave Eagle week is 

over, doesn’t mean the fun has to stop!!  Here are some 

of the activity instructions to do at home all summer 

long! 

A Huge Thank You to all of our Camp 

Sponsors! 
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****Community Member Corner**** 
 

Community Member Makes Over 2100 Masks during Covid-19 Crisis  

 

By Angela DiRuzza, Community Outreach Coordinator 

 
Hemophilia of Indiana wanted to take the opportunity to highlight one of our com-

munity members who stepped up in a big way to help others during these unprece-

dented times. Bobbi Craven-Risedorph, a bleeding disorders community member and 

longtime volunteer for Hemophilia of Indiana, used 275 yards of fabric and 650 yards 

of elastic to make more than 2100 masks over the last 3 months. What started out 

as a goal to make 40 masks for Bobbi’s sister and her co-workers on a Labor and 

Delivery floor at a northern Indiana hospital has turned into something much, much 

more. The first question I asked Bobbi was if she had ever sewn before and she said 

she only knew how to make very basic stuff. She said she watched a lot of YouTube 

videos and made a few “prototypes” until she got her masks just right.   

 
“I'm just glad that I was able to help during such an uncertain time.  Obvious-

ly, they aren't a replacement for n95, but they provide a barrier and can help 

someone feel just that much safer”. 

 
Bobbi has sent care packages to emergency rooms, pharmacies, factories, banks, gro-

cery stores, VA Clinics, EMS groups, nursing homes and assisted living facilities, animal 

rescues and even donated some to the Navajo Nation.  She has sold a few of her 

masks to people who were not necessarily considered essential workers, but who 

wanted to feel more protected when they were out and about.  With that money 

from those sales and monetary donations, she was able to purchase supplies to make 

more masks. Three broken sewing machines, shipments to 22 states, and binge-

watching Netflix for hours later she is not done yet! Bobbie has an order to make 60 

more masks in the coming week and I am sure many more in the months ahead.  

  On behalf of myself and Hemophilia of Indiana, we want to say a huge thank you to 

Bobbi!  Thank you for all your doing now to help people feel safe in very uncertain 

times and thank you for all you do for the bleeding disorders community in Indiana!! 

 

Do you know a member of the bleeding disorders family that has gone above and beyond for their commu-

nity???  Contact Kristy McConnell or Angel DiRuzza at the Hemophilia of Indiana office with their story to 

be potentially featured in the next issue of the Vital Links Newsletter! 
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Hemophilia of Indiana’s  

2020 Virtual Annual Meeting 
 

Similar to the 2020 Camp Brave Eagle, Hemophilia of Indiana has made the difficult     

decision to cancel the live event 2020 Annual Meeting.  The safety of our patients and 

families is of the upmost importance to our organization and sponsors.  HoII is excited 

to announce that we will be hosting a Virtual Annual Meeting on Saturday,  August 15th! 
Our team is working hard on the agenda, but will be similar to the live event with two 

key note sessions in the morning, a virtual “meet & greet” round robin style with our 

event sponsors, and 3 afternoon break out sessions.  Multiple topics will be presented in 

the afternoon breakout sessions!  Registration information will be available online at  

www.hoii.org/educationalprograms/annual-meeting!  Once registered, attendees will re-

ceive the agenda and sign up links for the afternoon break out sessions.   Even though, 

we can’t be together in person,  we are excited for the opportunity to still be able to 

bring an incredible day of education to our community!! 
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Hemophilia and Boxing: Philip Nilon  
Richard J. Atwood 
 
Let’s be clear: Boxing is a dangerous sport for everyone, but especially for someone with a bleeding disorder. Even 
once! The risk of a head bleed far outweighs any benefit from the exercise. Ignoring this risk, some people with 
hemophilia attempt to box. One was Philip James Nilon (1937–1991) from Australia.  
 
Nilon was mentioned several times in books and journals. C. B. Kerr, MB, a hematologist at the University of Syd-
ney, mentioned Philip twice: in The Management of Haemophilia (1963), a small medical text that summarized the 
standard of care at the time; and in a 1964 article in the Journal of Neurology, Neurosurgery and Psychiatry. Kerr 
identified Philip as Case 7 or with his initials P. N. at a time before the privacy of medical information became pro-
tected by law. Anne Kearney, Philip’s younger sister, wrote The Billycart, the Boxing Tent, the Battle: Life with Hae-
mophilia (2013), a memoir of her brother. For his part, Philip used dismissal, denial, and deception while trying to 
lead a life of adventure. 
  
Philip was born in Ungarie, New South Wales, and grew up in Sydney. He was the sixth of seven children. He had a 
maternal uncle and a maternal cousin with hemophilia. Philip received the diagnosis of moderate factor VIII he-
mophilia. As a child, he injured his left leg, causing permanent nerve damage and a lifelong limp. Just like other 
boys in Sydney, Philip built a “billycart,” basically a fruit box on wheels with imprecise steering for rolling down 
hills as fast as possible. He was knocked unconscious when he tried to scoot his billycart under a moving semi-
trailer. This accident, along with others, meant that Philip spent long periods confined to bed. There he developed 
his natural drawing skills that, as an employed adult, he applied to technical drawings. 
  
Philip’s sister described his treatment as receiving “bottles of blood” and occasionally requiring opening a vein for 
access. His hematologist documented therapy using plasma for factor replacement. Philip suffered countless cere-
bral hemorrhages, including a notable intracerebral bleed with recovery when only age 9, in 1947. Joint bleeds, 
especially in ankles and elbows, limited his movement. He had a throat bleed at age 15. 
  
When he was age 16 and six feet tall, Philip entered the Jimmy Sharman boxing booth at the Royal Easter Show. 
He sparred with an unbeatable professional boxer for ten bouts. Philip was knocked out cold without experienc-
ing a brain hemorrhage, as confirmed by Prince Alfred Hospital records and by his hematologist. Surprisingly, 
there were no ill effects. Later, at age 23 in 1961, Philip had an accident, possibly while surfing. Doctors couldn’t 
determine if he had a blow to the head, a spontaneous head bleed, or meningitis. Philip became delirious, then un-
conscious for a week due to suspected intracerebral and subarachnoid bleeds. When he recovered after plasma 
therapy, Philip had lingering aphasia with no memory of the event; he refused speech therapy. 
  
Philip worked at Bennett & Wood, a transportation conglomerate in Zetland, where he applied his skills in the 
spare parts division. In 1983, he was the first patient with hemophilia to undergo a right knee fusion that resulted 
in no further bleeds. Then, in 1984, Philip was diagnosed with medically acquired AIDS after being treated for 
pneumocystic pneumonia. He continued to have cerebral hemorrhages. A right hip hematoma the size of a football 
was successfully treated with a dose of radiation. Philip rejuvenated his Catholic faith in 1990. Regrettably, his self
-diagnosis of melanoma was medically confirmed, and the cancer spread to his spine, causing his death. 
  
Philip Nilon was extremely lucky to survive numerous medically documented head bleeds. His hematologist pro-
vided the needed medical care. And his sister provided palliative care in her home at the end of his life. Because of 
its emotional content, Anne Kearney needed several attempts over 21 years to finish the memoir of her brother. 
Philip led an adventurous life, one that included an ill-advised boxing escapade. 
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Mark your Calendars! 

Here are some of our upcoming events… 
 

• HoII Virtual Annual Meeting - August 15, 2020 

• Course to a Cure Golf Outing - August 24, 2020 

• Unite for Bleeding Disorders Walk - September 12, 2020 

 

Call our office @ (317) 570-0039 or email  Kristy McConnell  

@ kmcconnell@hoii.org if you would like to get involved in any of 
our events! 

• Check out our social media pages for updates!!! 

 
 

6910 N. Shadeland Ave., Suite 140 

Indianapolis, IN 46220 

www.hoii.org 

(317) 570-0039 

*The material provided in Vital Link is only for general information purposes.  HoII does not give medical advice or  

engage in the practice of medicine.  HoII recommends in all cases that you consult your physician or HTC before    

pursuing any course of treatment. 


